Products, Part 2

Products

Services

» Coaching

» Consulting
 Speaking

» Content Provider
Work




Coaching Consulting

Guidance Specific Advice
More about Individual More about Business Goal
Wise Mentor Subject Expert
Growth-Oriented Specific Result or Project
Helps You Find Answers Solves Problem
Personal Mindset and Business and Technical
Beliefs Expertise Only
Requires Full Client Requires Limited Client
Commitment Commitment

Y7 ———

Basics of Coaching

Setting goals

GROWTH! Creating
PROGRESS! strategies
and plans

\ Identifying /

limitations
and obstacles




Pricing & Packaging

* Individual or gro

» Access by phone,
email, text

 “Laser” sessions

Products
Speaking




WHY Do You Want to Speak?
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* Lifestyle design-? /
* For speaking fees alone A = j‘%
» Selling from back of room s /

» Togetleads

* For positioning )
* To give back
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Types of Speaking: Others’ Events
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* Keynote speaking /'~ <

s Training sessions =

* Breakout sessions
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Types of Speaking: Your Own Events
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* “Lunch & Learns” ' - )

* Seminars Y

» Multi-Day Events
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'V NJ 0 Need

» Topics/Speeches! ; N
« Demo reel/video “’ WA
* One-Sheet

* Sales process
* Fee schedule

Products

Information
Products







L Courses
o

teachable iynda.com

Mist ¢ CustomerHub

by Infusionsoft.
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Products

Naming
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* What do people say?
/—\ « Thesaurus.com
N » Google suggested search
i + Google Keyword tool
* iTunes (songs)
« IMDB.com (movies)
« Lingzini.com (mashups)
a * Wordoid.com (made-up)

¢ AcronymCreator.net
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Clarity Braimaoem Rafine Test Clasm
Oetine Concewe  Clarily tuakuate ] )
Hlumieate Create ottt Asseis i CRAP Create Refine Assess Procure
ustrate Ganerate Faner Contem
Fiabeate Produce Process vty '
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eplain 5 .
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Solls. - LEAD List Edit Assess Declare
Gather
Build
ausambie OPAH Outline Process Assess Hold
Imagine
Lv;
g e KEEP Keyword Edit Evaluate Procure
epesn

OCEAN Outline Create Edit Assess Nab

OREQ Outline Refine Evaluate Obtain

s GRADE Gather Refine Assess DEclare
Ho

weests LEAP List Edit Assess Procure
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WORD_S * http://amzn.to/
SELL wordsthatsell
* http://amzn.to/

" WORDS
morewordsthatsell

SELL




BELONGING/
MEMBERSHIP

FELONGING/RERNININIF 10

http://amzn.to/samhornpop

* Askothers
for ideas

* Havea
contest
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* Loveitor
leave it

* Media
hooks

» Search
engines!

Naming Checklist

aSimple 0Memorable

0 Obvious a Verbally

aShort " transmittable

a Unique 0 Allows for growth
a Pronounceable Q Works with exit
0 Easy to spell strategy
0Jargon-free QCompelling

|
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a Alliteration

LS — 0 Emotional

R TS

- = 0 Imagery
S O Takes a stand

Q Double meaning

T—

* Check domains
w & - Google

@ ° USPTO.gOV

* Amazon.com

« WHOIS search
e Sedo.com

* SnapNames.com
* Hostwinds.com
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» Alternatives:
_((THE_”

“«

—“__Online”
—“__Design”
* Avoid hyphens

and numbers

* Consult an
attorney about
trademark
classes and book
names

=JAYD

»” 9

* expertsexchange.com
* therapistfinder.com
e http://bit.ly/dn5n10
 form-and-function.org
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Clarify: Beware of Limits!

+ Geographical
location

* What you do

e & Associates

* Your own name

I\

Adube Photothop ¢

“Umbrella” Personal Brand

' Product ’ k
2
u

Product
1

Product
3
%
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* Survey Monkey
* Friends/advisors

« Focus group * »

* Pollon FB .

« Adwords, FB or ‘ 2 ,
LinkedIn ads B
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* Buy domains
—Misspellings
—Common mistakes
—.net, .org, .tv

* Social media

T—

Domains We Own

CLUTTERDIET.COM

CLUTTER-DIET.COM CLUTTERDIETMEMBERSHIP.COM
CLUTTERDIET.NET CLUTTERDIETMEMBERSHIPS.COM
CLUTTER-DIET.NET CLUTTERDIETSTORE.COM
CLUTTERDIET.ORG CLUTTERDIETVIDEOS.COM
CLUTTER-DIET.ORG CLUTTERFITNESS.COM
CLUTTERDIETTV CLUTTERFITNESS.NET
CLUTTERDIET.XXX CLUTTERFITNESS.ORG

CLUTTERDIETBLOG.COM  CLUTTERFREEDIET.COM

CLUTTERDIETBOOK.COM

Domains We Own

DECLUTTERDIET.COM
DECLUTTERDIET.NET
DECLUTTERDIET.ORG
THECLUTTERDIET.COM
THECLUTTERDIET.NET
THECLUTTERDIET.ORG
THECLUTTERDIETBOOK.COM
THECLUTTERFREEDIET.COM
THEDECLUTTERDIET.COM
THEORGANIZINGDIET.COM

ORGANIZINGDIET.COM
ORGANIZINGDIET.NET
ORGANIZINGDIET.ORG
ORGANIZINGVIDEOS.COM
GETTINGORGANIZEDVIDEOS.
COM
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Domains We Own

EXPERTVISABILITY.COM
EXPERTVISIBILITY.COM LORIEMARRERO.COM
LORIMARRERO.COM

ORGANIZING-CONSULTANTS.COM
PRODUCTIVITY-CONSULTANTS.COM
PROFESSIONAL-ORGANIZING.NET

IMPROVEYOURMOVEBOOK.COM
MOVINGWORKBOOK.COM
REASONPRESSPUBLISHING.COM
SIMPLEDIVISION.COM
SPACESCAPING.COM

BAPRL LN o o
Fewer Prospects

High Price Point

Med Price Point

Low Price Point

1‘ What’s Next...

17



\:‘ Expert

2 Visibility
eviz@loriemarrero.com

for program assignments & questions,

service@loriemarrero.com
for other issues
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