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But WHY?
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NEW WAY

* Beastaranda * BeaVisible
celebrity : Authority

* Write a bestselling * Target & reach your
book exact audience

 Hire big PR » Bestrategic about
Push really hard time & energy
Do as much national » Focus on service,
TV as possible results, & sales

¢ Get on Oprah * Make your

* Make it all about you partners heroes
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Developing Your Platform




PR/Media

Get Clarity, Get Credibility,
Get Connected

* WHO are
you trying
toreach?

¢

* What media do they consume?
— Magazines

— Newspapers

— Blogs

— Websites

— Social media
—TV/YT channels
— Radio/Podcasts




* What are you
really selling?

* What is
unique
about what
you do?

* What are you
known for?

» Key messages

« “Like X for Y”
statement




After Clarity...
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Get Credibilit

Get
{ v RESULTS
for people!
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Get Credibilit
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* Write versions of
your bio

—100 words
—Two paragraphs
—1-2 pages




* Social Media
Positioning

* Write a book!

* (Chicken &
egg question)

 Speaking




Get Credibilit

* Media
training
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Get Credibilit

Flickr:
hbest
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Get Credibilit

* Press kit/
media page
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Quick Tip: Shortcut URLs

Ep‘j 3itips
D error_log
@l index.php

Quick Tip: Shortcut URLs

* /products

* /freetips

+ /media + /learnmore

« /31tips * /quickstart

* /book * /wallet

+ /buybook « /simpledivision

* /samplechapter
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Get Connected

H/AR/O°

Help a Reporter Out




Get Connected

* Invest in PR
services

* Different
dynamic if you
have “people”
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Get Connected
» Old fashioned

networking!

What Does the Media Want?

* Fresh,
relevant
content

* Remember,
“MEAT” of
your pitch




What Does the Media Want?

GoudHous
* Easily CLUTTER
. . AEREE!
digestible,
H Wbiﬂoci;:llu:‘;'h
compelling, e
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entertaining Sy fet
information

What Does the Media Want?

* NEWSWORTHY
items

—“news pegs” or
“news hooks”

What Does the Media Want?

* Free offers
* Freereports
* Printables
» Giveaways

» Contests
/Sweepstakes
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What Does the Media Want?

[y :
bestselling “ounder”

. Legitimate  author
expert
sources “owner” “creator”

“as seen in”
“Media begets media.”
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What Does the Media Want?

* Reliable and helpful
expert sources

* Make them look good

» Make it easy for
them!

Remember LEAD TIME!

* Print monthlies = 6-9+
months

* Weeklies = 3+ months

* Daily TV/radio/
newspapers/digital =
2-6 wks -




Your List

One of Your Best Assets!

* Your ATM!
* How are you
@ capturing leads?
* How are you staying
in touch with them?
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* Right tool
* Irresistible Offer
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# Clitter Diet
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: ' 30 Ways tt;
|1 clliter Dier | Find Time to
| mmEe. || Get Organized

/VINA DU INeed

* Right tool
* Irresistible Offer
@ » Consistent contact

iJust a Bite!

Chutter Diet
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* Right tool

* Irresistible Offer
@  Consistent contact

* Valuable content

* Relevant partners
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Social Media
| Strategies Save the Day

YOU]RE DOING SOCIAL MEDIA
WITHOUT A STRATEGY? ~ /
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Where Do You Start?
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QD@D Influencer?
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Organic vs. Conventional
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+ Facebook: Most pop J;? 83/9 of online
women and 75% of online men;best for
Mlilennlals & Gen X

. YouTube 55%/45% male/female, reaches
18-49 more than any cable network!

* Instagram: 38% of online w 26% of
online % 90% are under 7
/
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Demographics

» Twitter: Oversaturétéd;,zz%bf Qplji_ne men,
15% of online women, mostly 18-29 y/o, 53%
nexg_;/post any updates, little time spent there

« Pinterest: Most evergreen. 45% of online
women, 17% of online men, 18-64 y/o, best
longevity of posts .

+ LinkedIn: B2B, professionaI/cdf%i{ate,?'s_i;%-éf
online me%7% of online women, high iggghi’e
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* Who is your target customer? Write to me
about your persona/avatar.

* Mediawish list: Good, Great, & Glorious!

» Key messages: 5-10 things you want to put
out there in the world

» “Like X for Y” statement
» 100 word bio

* Your thoughts on Social Media
strategy: which ones, how much
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